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PURPOSE:

The purpose of the reading group is to get familiar with the recent evolution of the literature
from cheap talk and strategic information transmission to Bayesian persuasion, information
design, and partial commitment to information structures.

Accordingly, the focus will switch from the aims of the receivers to those of the senders.
The provisional list of topics is as follows:
- cheap talk
- improved communication through noise and coarse information
- choice of the information structure: Bayesian persuasion and information design
- the impact of partial commitment to signal distributions
- applications.

COURSE DESCRIPTION:
The course consists of two parts:
1. the first is theoretical to get the basis and will be taught by Prof.ssa Irene Valsecchi,
and consists of 2 or 3 lectures and students’ presentations of well-established papers
(12 hours);
2. the second is related to applications and will be taught by Prof. Mario Gilli, and consists
of 2 lectures and students’ presentations of well-established papers (9 hours).




DETAILED TIMETABLE OF THE LECTURES

| Topic of the lecture | Day | References
Theory
L1 Introduction - 1 Lecture notes
L2 Introduction - 2 Lecture notes
L3 Introduction — 3 Lecture notes
L4 Presentation — 1
Applications

L5 Introduction - 4 Lecture notes
L6

Introduction - 5 Lecture notes
L7 Presentation — 2
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